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                   Lesson n°5: Decision Making in Organizations 

 Overview 

Decision making is one of the most fundamental activities in organizational 

management. It involves choosing the best course of action from several alternatives to 

achieve the organization's objectives. Effective decision-making processes lead to improved 

performance, better use of resources, and a competitive advantage. Poor decision-making, on 

the other hand, can lead to inefficiency, missed opportunities, and even organizational failure. 

I. Types of Decisions in Organizations 

Decisions in organizations can be classified based on their complexity and impact. Some 

common types include: 

1. Strategic Decisions 

 Definition: These are high-level decisions that affect the long-term direction and 

success of the organization. They usually involve significant investment and have a 

wide-reaching impact on the organization. 

 Examples:  

o Entering a new market or launching a new product 

o Mergers and acquisitions 

o Long-term financial planning 

 Characteristics: High uncertainty, long-term consequences, and require input from top 

leadership. 

2. Tactical Decisions 

 Definition: Tactical decisions are made to implement strategies. These decisions focus 

on the short- to medium-term and involve aligning resources and actions to achieve 

strategic goals. 

 Examples:  

o Developing a marketing plan for a new product 
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o Setting annual sales targets 

o Allocating resources to specific departments 

 Characteristics: Moderate impact, medium-term focus, and often made by middle 

management. 

3. Operational Decisions 

 Definition: Operational decisions are made to manage day-to-day activities and ensure 

smooth functioning. These decisions typically have short-term implications and are 

often routine in nature. 

 Examples:  

o Scheduling shifts for employees 

o Ordering supplies and managing inventory 

o Addressing customer complaints 

 Characteristics: Short-term focus, routine, and frequently made by lower-level 

management or employees. 

II. The Decision-Making Process 

Effective decision making typically follows a structured process that involves several steps. 

While the exact steps may vary depending on the context, the general decision-making 

process involves: 

1. Identifying the Problem 

 The first step is recognizing that a decision needs to be made. This involves 

identifying the issue or opportunity that requires a solution. Without a clear 

understanding of the problem, making the right decision becomes difficult. 

 Questions to Ask:  

o What is the problem or opportunity? 

o Why is it important to address it now? 
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2. Gathering Information 

 Once the problem is identified, it is essential to collect relevant information. This 

includes data, feedback, and insights from various sources within and outside the 

organization. The quality of decisions often depends on the quality of the information 

available. 

 Questions to Ask:  

o What information do we need to solve this problem? 

o Who can provide this information? 

3. Generating Alternatives 

 After gathering sufficient information, the next step is to generate different possible 

solutions or courses of action. A variety of alternatives allows decision-makers to 

weigh different options and choose the one that best addresses the problem. 

 Questions to Ask:  

o What are the possible options or solutions? 

o How feasible is each option? 

4. Evaluating Alternatives 

 The next step involves assessing the pros and cons of each alternative based on criteria 

like cost, risk, feasibility, and alignment with organizational goals. This stage is 

critical to ensure that the chosen solution is the best one available. 

 Questions to Ask:  

o What are the benefits and drawbacks of each alternative? 

o How does each option align with our strategic objectives? 

5. Making the Decision 

 After evaluating alternatives, a decision is made. The decision-maker chooses the best 

course of action based on the analysis of alternatives and their potential impact on the 

organization. 
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 Questions to Ask:  

o Which alternative is most aligned with our goals and constraints? 

o What is the best solution given the circumstances? 

6. Implementing the Decision 

 Once a decision is made, the next step is putting it into action. This involves allocating 

resources, assigning responsibilities, and ensuring that the decision is executed 

efficiently and effectively. 

 Questions to Ask:  

o How will we implement this decision? 

o What resources and support are needed for successful implementation? 

7. Reviewing the Decision 

 After the decision has been implemented, it’s important to monitor its effectiveness 

and outcomes. This review helps to assess whether the decision has solved the 

problem or achieved the desired result and provides lessons for future decision-

making. 

 Questions to Ask:  

o Was the decision successful in solving the problem? 

o What could we have done differently? 

III. Factors Influencing Decision Making 

Several factors can influence decision-making processes in organizations, including: 

1. Individual Factors: 

o Personality: Different individuals may approach decisions differently based on 

their personality traits (e.g., risk-averse vs. risk-taking). 

o Cognitive Biases: Biases such as confirmation bias, anchoring, and 

overconfidence can impact decision-making. 
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o Experience and Expertise: A person’s prior knowledge and experience can 

shape how they approach decisions. 

2. Organizational Factors: 

o Culture: The organizational culture, including norms, values, and leadership 

styles, can influence how decisions are made. 

o Structure: The decision-making authority (e.g., centralized vs. decentralized) 

can impact who makes the decision and how it is made. 

o Resources: Availability of financial, human, and technological resources can 

shape the options available for decision-making. 

3. External Factors: 

o Market Conditions: External factors like competition, economic conditions, 

and customer preferences can influence decision-making. 

o Regulations: Legal and regulatory constraints can limit the choices available 

to decision-makers. 

IV. Challenges in Organizational Decision Making 

1. Lack of Information: Often, decision-makers do not have all the necessary data to 

make fully informed decisions. 

2. Cognitive Biases: Human biases can skew decision-making, leading to suboptimal 

choices. 

3. Time Pressure: Many decisions need to be made quickly, which can compromise the 

quality of the decision. 

4. Conflicting Objectives: Different stakeholders may have conflicting interests, making 

it difficult to reach a consensus. 
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