
  

 

Faculty of Human and Social Sciences                                  Department of Psychology                                                                                                                       

Level: 2nd year LMD Psychology                                           Instructor: Ms. Saci Meriem 

                                                    Module: English Language  

   

pg. 1 
 

                                     Lesson n°2: Social  Psychology  

 

I. Meaning of Social Psychology  

Social psychology is the scientific study of how individuals think, feel, and behave in social 

contexts. It explores the interplay between individual behavior and social influences, 

including group dynamics, social perception, and interpersonal relationships. 

 

II. Key Concepts in Social Psychology 

 1. Social Influence: This includes how individuals are affected by the presence and actions 

of others. Key phenomena include conformity (changing behavior to match group norms), 

compliance (agreeing to requests), and obedience (following commands from authority 

figures). 

2. Social Perception: This area examines how we form impressions of others and interpret 

social cues. Factors such as stereotypes, biases, and attribution processes (how we explain 

others’ behavior) play significant roles in social perception. 

3. Group Dynamics: Social psychologists study how group membership affects behavior. 

Concepts like groupthink (poor decision-making in groups) and social loafing (reduced effort 

in group tasks) illustrate the impact of group dynamics on individual actions. 

4. Interpersonal Relationships: This includes the study of attraction, friendship, love, and 

conflict. Factors influencing relationships include similarity, proximity, and the exchange 

theory, which suggests relationships are based on perceived rewards and costs. 
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III. Application of Social Psychology  

 

 Health Psychology: Understanding social influences can help promote healthier 

behaviors, such as smoking cessation and exercise. 

 Workplace Dynamics: Insights from social psychology can enhance team 

collaboration and improve leadership strategies. 

 Education: Social psychology informs teaching practices by addressing issues like 

bullying, group work, and classroom dynamics. 

 Marketing and Advertising: Social influence principles are applied to understand 

consumer behavior and develop effective marketing strategies. 

 

IV. Research Methods in Social Psychology  

Social psychologists use various research methods, including experiments, surveys, and 

observational studies, to investigate social phenomena. Experimental designs allow 

researchers to establish causal relationships between variables, while surveys provide insights 

into attitudes and beliefs. 

 


